CTane nMIANPUEMHNLTBO ANA
KOHKYPEeHTOCNPOMOXHOTIO,
coulanbHO cnpaBeA/IMBOro Ta
CTIMKOro CycCninbCTBa
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[TIANPUNEMHNLITBO E

ExkoHOMIYHMIA nornsap,

LLlymneTep nepenbayas, WO NiANPUEMLL €
HoBaTOpaMWU, AKI NPOAKTUBHO CTBOPIOKOTb

MOXX/INBOCTI, BUKOPUCTOBYIOUM IHHOBALLII.

KipyHep npunmcye nignpueMuam BiguyTTA
NUNBbHOCTI, AKe 0,03BOJIAE€ BUBHAYNTH
MOXXJINBOCTI Ta BUKOPUCTOBYBATU IX
BianoBigaHo. LIi MOXNTMBOCTI BXE ICHYIOTb,
a NignpueMu,i € ekcneptTamMmm y ix
BUKOPUCTAaHHI.

McuxonoriyHni nornsan

[lcnxonoriyHa nepcneKkTnBa
POKYCYETbCA Ha XapaKTEPUCTUKAX
ocobucTocTi abo Ha npoodinto
nignpuemuaA.

|3 3anpoBag>XeHHAM M'ATUPAKTOPHOI
Moaeni ocobucTocTi, abo Mmoaeni
OCEAN, aka nepepbavae BIAKPUTICTb A0
00CBIAY, CYMJIHHICTb, EKCTpaBepcCito,
000PO3UNYNTUBCTb, EMOLINHY
CTabINbHICTb, 3'ABNAETbCA HNU3KA IHWNX
PUC, B TOMY YNUCSi KOFHITUBHUX, 30KPEMa
camMoepeKTUBHICTb, BMEBHEHICTb TOLL,O.




* New Forms of Entrepreneurship

* Ecopreneurship
* Environment
* SDGs6,7,11,12,13,14,15
* Humane Entrepreneurship
* People/workforce
* SDGs 5,8,9,10

H OBl (I) O p MU/ ¢ SU::iasLEir;:;epreneurship
NIANPUEMHNLTBA

+ SDGs 1-5, 10,16
* Do not address sustainability per se

* Aspects of it
* Questions about compatibility (Gawel , 2012)
» Search for new business models (Schaltegger et al. 2016)




CoulanbHe
NIANPUNEMHNLTBO

couianbHuU Bi3HecC AK bi3HecC, AKUN CTBOPEHUWN | NpU3HAYEeHUIN ONA BUPILLEHHS
couianbHol npobnieMun. BupiweHHSs uiel npobfieMn BNNMBaE Ha NAaHeTy Ta ll
nopen. CouianbHuin 6isHec abo couianbHe NiANPUEMCTBO — Le Bi3HeC, KU
MaKCUMI3YE LI nepeBarun gna cycnifibCTBa Ta HaBKOJIMLWLIHbOIO cepenoBuLLa, a
NPMOYTOK NepeBa>XHO BUKOPUCTOBYETbCA ANA ¢IHAHCYBaHHA coLianbHUX
nporpamM abo CTBOPEHHSA BNNBY.




Ctane
NIANPUEMHNLTBO

3pocTaroye yCBIAOMIIEHHA coLliaNibHUX Ta eKONMOoriYH1UX BUKIUKIB Hapae
nignpueMuUAM HOBI MOXNMBOCTI. Lle mpn3Beno Ao 3pocTaHHA Yncna
nignpuemuis, AKi 3aMaroTbCA NMMTAaHHAMU HaBKONMMLLIHBLOIO CepeaoBunLLa, Ta
couianbHUX NigNpPUeMLIB. TUM HE MeHLLU, IHWWIA TUMN NiANPUEMHUNLTBA - CTale
NIANPUEMHULTBO - 3'ABNTIAETbCA, OCKINIbKM HOBI NiANPUEMCTBA MOXYTb
NoeaHyBaTW eKOMOrIiYHI, colianbHi Ta eKOHOMIYHI acneKkTun y CcBOoIN Bi3HecC-

MO NI,




Ctane niANPUEMHULTBO

279¢ Nestlé . 4

¢ @MNestle - Follow

Nestle, 3aBAsiKu cBoIin BisHec-moaeni

We're helping to bridge the nutrition gap through our
Nestle for #HealthierKids initiative — so far we've helped

CTBOpeH HA CIl In bHOI I—||| H HOCTI Td 80 million children lead healthier lives. Read more:

nes.tl/NutritionGap #Nestlé #GoodLife

HagIMHOMY MapKeTUHIOBOMY
KOMMNMEKCY, 3yMina 3HanTu 3aTULLHE
MiCLLe B KOXXHIN poanHI. be3ayMoBHO,
BOHa npowLina JoBrmny Wnax 3
MOMEHTY CBOIro CTBOpPEHHA. | e
POOUTHL BpeHa KOMMaHIeo HoOMep

Bridging the nutrition gap

FMCG (Fast Moving Consumer als haalthor kids, Loarm what Nestd s doing 1o help 50M kids by 2030,
Goods) y cBITI. IcTopia noyanacsa B 1860-x pokax y LLsenuapii,

KOJX KOXXHa N'aTa AMTMHA nomMmupana y Biul oo
OQHOro pPoKy Bia HeaolgaHHA abo XxBopoowu.




Ctane niANPUEMHULTBO

Measured by net sales, the Swiss company Nestlé S.A. is the world's largest fast-moving
consumer goods company. The company is headquartered in Vevey, Switzerland, and employs
approximately 275,000 people worldwide. As a globally operating company, Nestlé serves a large
variety of consumer markets. With a 34.9 percent regional share of worldwide sales, most of the
revenue stems from the North America (NA), followed by Europe (EUR), Asia, Oceania, and Africa
(AOA).

Nestlé is a major company in its field
Financial figures of 10 selected FMCG companies worldwide 2021
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KEY INSIGHTS i

Leading 50 FMCG company worldwide Nestlé
Net profit of the Nestlé group worldwide 9.3bn CHF

Total number of Nestlé employees 275k
worldwide

Get more insights




CTane niagnpPMEMHULTBO

Y cBOEMY PIYHOMY 3BITI KOMNaHIA BUCBITNHOE

CBOO Bi3Hec-cTpaTerito, NigKpecnorym, AK Leading 50 FMCG companies worldwide in 2023, based o
BOHA PYXaeTbCS HAaBKOJO KMOUYOBUX MoMeHTiB!" Pillion U.s. doliars)

3abe3neyeHHA cTanoro opraHiyHoro

3POCTaHHA NpoaaXxis, NigBULLLEHHA MapPXi,
HadaHHSA 6e3nNeYHOro Ta BUCOKOSKICHOIo
Xap4yyBaHHA KOXXHOMY, He3aneXHo Bif PiBHA Procter & Camble
noxopy. MigBuLLEeHHA onepaLinHoi o
edpeKTUBHOCTI Ans 30i/1bLLIEHHA OCHOBHOIO
NpunoyTKY BIA Toprisfi. PosnoAain pecypciB | Tyson Foods
KanitTany 3 AOTPUMAaHHAM YiTKUX NMPiopUTeTIB.

Pobnaun xapyyBaHHA OOCTYMHUM | S
NPUNHATHUM ONA BCIX, KOMMNaHIA oréa
36as1aHCcoOBaHO NoegHye rnobanbHi pecypcu 3 Bk

MiCLEBUMUN HOY-Xay OJ19 CTBOPEHHA LIHHOCTI

O cycniNbCTBa Ta MOro akLioHepiB.

Nestlé AG 99.32

Unilever N.V. 63.29

Coca-Cola Co. 43




* New Forms of Entrepreneurship

* Ecopreneurship
* Environment
* SDGs6,7,11,12,13,14,15
* Humane Entrepreneurship
* People/workforce
« SDGs 5,8,9,10
* Social Entrepreneurship

HoBl ¢opmn + Sodiety

* SDGs 1-5, 10,16

A5 p NMEMHINLTA * Do not address sustainability per se

* Aspects of it
* Questions about compatibility (Gawel , 2012)
» Search for new business models (Schaltegger et al. 2016)
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CTtane niANPUEMHMLTBO

CTanicTb BKNOYae B cebe Bce, Lo HeobXiaHO opraHisaLil gng
[OCArHEHHS JOBroCTPOKOBOIro iCHyBaHHA, NPUOYTKOBOCTI Ta
3pOCTaHHA. BiH TakoXX BKNKOYaE NparHeHHA 3abe3neyunTu, Wob
€KOHOMIYHUW, couianbHUA | TEXHONOIIYHMIA Nporpec BigbyBaBCcA B
rapMOHIl 3 Npupoaoro, Wob yci nran Mornun peanisyBaTtu CBIA
NnoTeHLUian i Haconoa)yBaTuUCA NPOoLUBITAalOUYMUM | MOBHOLIHHUM XUTTAM,
riagHO Ta PIBHOMPAaBHO, Y 300P0OBOMY CepeaoBULLL.




CTtane niANPUEMHMLTBO

CTane nignpueMHULTBO Ma€e BUpIlLlasibHe 3Ha4YeHHA, OCKIJIbKU BOHO
NOPOAXKYE HOBY JIOTIKY, KA Y3roaXXye npoTuUpiv4da Mixk BEHYYNHUM
6i3HeCcOM Ta HaMipamMu LWo40 BUPILWEHHSA coLialbHUX Ta eKOMOr YHUX
npobnem. Taka HOBa fiorika 6asyeTbCcA Ha CTBOPEHHI A04aHOI BapTOCTI
015 TPbOX CTOBMIB CTASIOr0 PO3BUTKY (coLiafibHOro, EKONOriYHoro Ta
EKOHOMIYHOro), a Tako>X Ha CTBOPEHHI AoBpobyTy ANnd HaluxX
ManByTHIX NOKONIHb.
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SUPERMARKET =

e the peaple. by tho pecple




Jlorika cynepmapkeTa

Jlroan NnnaTAaTb 25 PYHTIB CTEPNIHIIB Ha PIK 3@ O4HY aKL,ito
€KOJIOrYHOro cynepmMapkeTy Ta 3060B'A3YHOTHCA
npauroBaT B MarasmHi YoTUpPU roamHu Womicsaua.
HaToMICTb BOHU OTpuUMYHOTb 10% 3HMXKW Ha BCI CBOI
NOKYMNKW, YaCTKY BONIOAIHHA Mara3uHOM | NpaBo rosiocy
NP BUPILLEHHI TOro, AK Ma€ npauroBaTu NignpUeEMCTBO.

https://www.thepeoplessupermarket.org/




OOHIED 3 KFOYOBUX Noain B
1960 poui 6yB BMUHaxIA
«JTaHUrory posnoginy 3a

......

T WHERE YOU GAN S

Pa3XyHOK OXOJIOAXKEHHSA», AKNUY “Ews BUY THE FRESHEST
KoMnaHia M&S 3anoyaTKyBana. TASTIEST GHICKENS

Lle BnepLue 3a6e3neymno \ IN GHESTER
- IL&@WMMM ALl Marks ::“Sp'i‘;“:rﬂpmwhinm are

NOCTYMNHICTb OXONOAXKEHOr 0, a i o doloy. W you o
HEe 3aMOPOXEHOIro Ym

nonepegHbO MNPUroTOBJIEHOIO
M’'Aca NTULUi B po3gpIi6bHIN
TOPriBNI NPOAYKTaMU
Xap4yyBaHHA.

fresh chickens, pies, bacon, sausages and
cheese, you get the very best quality that
the country’s producers can offer, at keen
prices to suit the household purse.

o Marks & Spencer believe that the best chickens,
- for Mlavour, are chilled birds, and they only sell
this type. They do not sell frozen chickens.

All 5t. Michael chickens reach the customer within
two daysjof being killed. Tha[ are sold complete
with giblets in a separate pack, and wrapped in a
polythene bag. Instructions as to storage prior to
cooking are printed clearly on each pack,




Ctanunn niagnpremMelb
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CTane niagnpueMHULTBO
Ma€ BeNMKe 3Ha4YeHHsA ang
BUPILLEHHA EKOJTIOTIYHUX |
couianbHUX Npobnem.
CTane nianpueMHMNLTBO
MOXe nepenbavaTtu
BIAKPUTTA HOBOro 6i3Hecy
abo CTBOPEHHA HOBOIO
1POAYKTY, MOCNYTn YK
pouecy B paMKax
ICHYtOYOro b6i3Hecy.

YcniwHi ctani
nNignpueMCTBA 4acTo
30CepenXyrTbCA Ha
CTBOPEHHI HOBUX
NpPoAYKTIB, mocnyr abo
npoLeciB




MSS

10 npiopuTeTiB «1O0POXKHLOI KAPTU»

@ O gc O Og

Pitennepu 3 CKopoTtuTtH Nepepobka
HY/1IbOBUMM / Xap4oBi Biaxoam / naKyBaHb
Bukngamu CO, \ 100% ICTIBHUX \ 100% nepepgﬁkm NnaKyBaJIbHUX
3a/IMLLKIB PO3MNOAiNATH 3acobis go 2025
no 2025

o % Q
TpaHcnopT 3 / o Bupo6HuLTBO 3
HY/IbOBUMM BUKUAAMMU \ MiHiMaJIbHUM BMNJIMBOM Ha \
CO, cepefoBULLIE
Pyx A0 BUKOPUCTAaHHA

«MUCTUX» MAaTUMBHUX
MaTepianis

/ LlnpkynsipHa
eKOHOMiKa

[MepepobKa opsry
[MiaTpMKa dpepmepiB y HanpaMmi
3HMXKEHHSA BUKOPUCTAHHS
NecTUUUAIB, MOKPALLEHHA IPYHTIB




Starbucks

2030 Planet Goals (lMnaHeTa)

Byrneupb Bopaa Biaxoau
CKOpPOYEHHS BUKUAIB CKOpOYeHHA 3MeHLeHHs Bigxoais Ha 50% 3a
Byrseuto Ha 50% CMOXXMBaHHA BOAM PaxXyHOK 3arnpoBaf)KeHHH

UMPKYJSPHOI EKOHOMIKMU

[}




Brainshtorming

BupoOHMIITBO NPOAVYKIIil, IO HE
MICTUTDb Cyab(darTiB




Brainshtorming

CdopmymioniTe sKoMora Oijiblie NUTaHby
SIK1 BUHMKAIOTh IIPY aHaJ131 CUTyamnil 3~
HasBHicTIO cy/ndaTiB y mpoaykmii (4 :
XBUJITHU)
https://miro.com/app/board/uXjVNXYjll
w=/




Brainshtorming

OOepiTh OJHE 3 IUTAHb
Ta BUKOPUCTaAMTe TexHiKy 5 Yomy,
IIOSICHITh, YOMY BOHO HalO1/IbIII
aKTyaJibHe 3Hauylie
4 XBUJIVTHU




Brainshtorming

3HaMaiTh SIKOMOra Oijibilie BiIIoBiaen
Ha IIe NUTAaHHSA

5 XBUIUH




