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1. HaBuanbHMi1 KOHTEHT:

1.1. [Jucranuiiinuii xypc: Ilogmemina II. O. MixkuHapoaHuii TypHCTHYHMM
Oisnec // HaBuanpHo-merogumuHa mnpaus. - Xapkie: XHY imeni B.H.
Kapa3zina, 2021. Pexxum JOCTYyIY:
https://moodle.karazin.ua/course/view.php?id=5046

1.2. Temaru4Huil IUIAH HABYAIBHOI JUCIUIUIIHUA:

Po3ain 1. TeopeTuko-MeTO10JI0TIYHI 3aCa¥ PO3BUTKY MIKHAPOIHOI 0
typuctuuHoro 6iznecy (Chapter 1. Theoretical and methodological

principles of the international tourism business)

Tema 1. MibKHapogHUN TYpUCTUYHHUI Oi3HEC SK EKOHOMIYHA KaTeropis:
OCHOBH1 TOHSATTS, BUAU ((PopMH), Teopii PO3BUTKY, COIIAIIBHO-EKOHOMIYHUH,
KyJbTYpHHUU Ta eKkojoriunuii Hampsimu BiuuBy (International tourism business
as an economic category: basic concepts, types (forms), theories of
development, socioeconomic, cultural and environment impact)

[TonsatTs «MbKHapogHui Oi3Hec», «MDKHAPOJHUM TYpPUCTHYHHUN Oi3HECY,
dbopmu MibKHApOIHOTO Oi3HECY, Teopii PO3BUTKY MIKHAPOJIHOI TOPTIBJI TOBapaMH
Ta MOCITyraMH, KOHKYPEHTOCTIPOMOKHICTh TYPUCTHYHOTO Oi3HECY Ta MOro OIliHKa
3a JOMOMOIOI 1HJIEKCIB, BIUIMB MDKHApOJHOTO TYPHCTHYHOrO OI3HECYy Ha

COITIATbHO-€KOHOMIUYHUM, KYJIBTYPHUM Ta €KOJIOTTYHUN PO3BUTOK JECTHHAIIII.

Tema 2. CepenoBuiiie MKHAPOJHOTO TYPUCTHYHOTO Oi3HECY: (hakTOpH HOro
dopmyBanHs, cydacHi pu3uku Ta Hebesmneku (The environment of international
tourism business: factors of its formation, modern risks and dangers)

[TonsTTs «CcepemoBuIle», «Oi3HEC-CEPEIOBHINEY», BAXKIUBICTH JOCIHIIKEHHS
Oi3HeCc-cepe/IoBHINA B IPOIECi PO3BHTKY MIDKHAPOIHOTO TYPHUCTHYHOTO Oi3HECY,
XapakTepHl pucH Oi3HEC-Cepe/IOBUINA, CKJIAJOBI MIKpPO- Ta MaKpOCEpe/IOBHUIIA
MDKHApOAHOTO TypucTH4YHOro Oi3Hecy, poiab SWOT ananizy y mpoieci

JOCJIIJIPKEHHsT O13HEC-CEepeIOBUINA, Cy4YacHI PU3MKKA Ta HEOE3MEKH Cepe/lOBUIIA



MDKHAPOJHOTO TYPUCTUYHOTO O13HECY.

Tema 3. KoMnoHeHTHa CTpPYKTypa CHCTEMH MI>KHAPOJHOIO TYPUCTUYHOIO
Oi3Hecy: cy0’exTd, HOBI (opMu opraHizaiii B yMoOBax TJyioOami3amii Ta
inTepranionanizanii (The component structure of the international tourism
business system: subjects, new forms of organization in the conditions of
globalization and internationalization)

TypI/ICTI/I‘{HI/Iﬁ Oi3HEC K cUcTEMA: XAPAKTCPUCTUKA OCHOBHUX KOMHOHCHTiB,
XapaKTepHl pUCU JEeCTUHAIlli, pOJb JEpKaBU Yy PO3BUTKY MDKHAPOIHOTO
TYPUCTUYHOTO Oi3HEeCy, cydacHa Kiacu@ikaiisi TYpHUCTIB SK CIIOXHBadiB

Mi)KHapO}IHOFO TYPUCTUYHOI'O ITPOAYKTY.

Tema 4. CyuacHi TeHIeHII1] PO3BUTKY MIKHAPOJHOTO TYPUCTUYHOTO Oi3HECY
(Current trends of the international tourism business development)

Cranuii po3BUTOK MI>KHApOJAHOTO TYpUCTHYHOTO Oi3Hecy, BB Covid 19 Ha
TYPUCTUYHHUHN O13HEC, €KOJori3allis, 1HHOBAIIMHICTh Ta TMEPCOHI(IKAIlis MpoIecy

HaJgaHHA Mi)KHElpOI[HI/IX TYPUCTUYHHUX ITOCIYT TOLIO.

Po3aia 2. Opranizanisi Ta npocyBaHHS TYPUCTHYHOI0 Oi3HeCy Ha
MizkHapoaHiii piBenb (Chapter 2. Organization and promotion of tourism business

at the international level)

Tema 5. Oco61MBOCTI MIKHAPOJHOTO MAapPKETUHTY B TYPUCTHUYHOMY Oi3HECY
(The features of international marketing in the tourism business)

[ToHATTS «MDKHApOAHWM MAapKETHHT», XapaKTepHI pPHCH Ta TMepeBaru
MDKHApPOJHOTO  MAapKETHUHTY, TPUHIHMNN Ta  CyO €KTH  MDKHAPOIHOTO
MapKeTHHTOBOTO  TPOIECY, TMepeBard Ta TOJOBHI €Tamu  MPOBEICHHS
MDKHApOJHOTO MapKETUHIOBOIO JOCHIIKEHHS, MEXaHI3M aHajli3y pUHKY KpaiHu-

MOTEHIIIMHOTO TTapTHEpA.



Tema 6. Po3poOka cTparerii BUX0y HALlIOHAJIbHUX CYO’€KTIB TYpPUCTUYHOTO
Oi3Hecy Ha cBitoBuii puHOK (Development of the national tourism business entry
strategy into the world market)

[IoHATTS Ta CYTHICTH CTPAaTErYHOTO MApKEeTHHTy. I[IOHATTS Ta TrOJIOBHI
MPUHIUIHY, CKJIAJ0BI MDKHAPOJHOTO MApKETMHIOBOrO IUIaHy. ['0JIOBHI KpUTEpii
BUOOpY KpaiHU M1 PO3POOKHU CTpaTerii po3UIMPEeHHsS TYPUCTHYHOIO Oi3Hecy.

Bunu ctpareriii Mi>KHapOJIHOT €KCIAaHC1l TYPUCTUYHOTO Oi3HECY.

2. [Inanu npakTHYHUX (CEMIHAPCHKUX) 3aHATh, 3aBJAAHHS JJI JJaOOPaTOPHUX
po0it, caMOCTIifHOT poOOTH:

Tema 1. MixHapOOHUN TYypUCTUYHUN OI3HEC SK EKOHOMIYHA KaTeropis:
OCHOBH1 TOHSTTS, BUAU ((PopMH), Teopii PO3BUTKY, COIIAIbBHO-EKOHOMIYHUH,
KyJbTYpPHHUI Ta eKoyioriuHuii Hanpsimu BIuBy (International tourism business as
an economic category: basic concepts, types (forms), theories of development,
socioeconomic, cultural and environment impact)

1. Teopii po3BUTKY MIXKHAPOIHOT TOPTiBJIl TOBapaMH Ta MOCIyraMH, a caMe
Teopis (haKkTOpiB BUPOOHUIITBA, TEOPIs KOHKYPEHTHUX TIEpeBar

2. IHIeKC KOHKYPEHTOCIPOMOKHOCTI CEKTOPY TYPU3MY Ta MOJ0POKEi

3. Exkonoriuamii BIJIMB MDKHApOAHOTO TYPHUCTHYHOro Oi3Hecy Ha
necThHaril

4, Mogeni B3aeMoOAii MICIIEBOIO HaceJIeHHS Ta TYpPUCTIB B IIpoleci
PO3BUTKY MIXKHAPOJIHOTO TYPUCTUYHOTO Oi3HECY

3aBHaHHA:
- PosrasinyTH Teopiro CiBBiTHOIICHHS (paKTOPIB BUPOOHUIITBA Ta il

BIUTMB Ha (POPMYBaHHS MIXKHAPOJIHOTO TYPUCTUUHOTO O13HECY;

- BUSIBUTU OCOOJIUBOCTI MPOSABY TeOpli KOHKYpPEHTHUX TIepeBar B
MDKHAPOJTHOMY TYPUCTHYHOMY Oi3HECI;

- OI[IHUTU KOHKYPEHTHI TMO3ullli VYKpaiHM Ha MDKHApOJAHOMY PpPHUHKY
TYPUCTHUYHUX MOCITyT Ha OCHOBI aHajizy KpUTEPIiB Innexcy

KOHKYPEHTOCIIPOMOXHOCTI Taly31 TypU3My Ta MOJI0POKEH;



- TpoaHadi3yBaTW BIUIMB MDKHAapOJHOTO TYpPUCTHMYHOro Oi3HeCcy Ha
€KOJIOT1YHY CKJIaJJOBY J€CTUHALIIT;

- marotyBaTd 1H(OpMaliliHI MOBIIOMJIEHHS, MpE3EHTalll Ta BHUCTYNHU 3
BKa3aHUX MUTaHb

Jlitepatypa:

1. Ball D. A. International business. Boston; Toronto; London
Irwin/McGraw-Hill, 1999. - 673 p

2. Beugelsdijk S. International economics and business. Cambridge [etc.]
Cambridge University Press, 2013. - 475 p.

3. International business : a global perspective / Marios |. Katsioloudes and
Spyros Hadjidakis. 723 p

4. The Business of Tourism/J. Christopher Holloway, Claire Humphreys.
SAGE Publications Ltd; 11th edition. 2020. 744 p

5. Global Competitiveness Report Special Edition 2020: How Countries are
Performing on the Road to Recovery. [Enextponnuii pecypc]. — Pexxum mocrymy:
WEF_TheGlobalCompetitivenessReport2020.pdf (weforum.org)

Tema 2. CepenoBullie MbKHApOIHOTO TYPUCTUYHOTO Oi3HECY: (hakTopH HOro
dopmyBaHHs, cy4acHi pusuku Ta HeOesmeku (The environment of international
tourism business: factors of its formation, modern risks and dangers)

1. Pons SWOT anainizy y nporeci gociipkeHHs 0i3Hec-cepeI0BHUIIa;

2. CyuacHi pU3HKH Ta HeOE3MeKu CepeoBHIa MIKHAPOIHOTO TYPUCTHIHOTO
Oi3Hecy.

3aBaaHHs:

- mpoectu SWOT- anani3 po3BUTKY TypUCTHYHOTO Oi3Hecy B YKpaiHi Ta y
Oynp-siKii 1HIIIM KpaiHi CBITYy, sSIKa € TNPUBAOIUBOIO JUIsI MDKHAPOIHOTO
TYpUCTUYHOTO Oi3HECY. 3pOOUTH BUCHOBKH;

- BUSIBUTHM Cy4YacHI pPH3UKH Ta HEOE3MeKH CepeloBHIa MDKHAPOIHOTO
TYPUCTUYHOTO O13HECY;

- mAarotyBatd iHGOpMaIliiiHi MOBITOMIIEHHS, TpE3eHTallli Ta BHCTYNH 3
BKa3aHUX MUTaHb

Jlitepartypa:

1. Peng, M. W. International business. Cengage Learning, 2011. - 645 p.

2. Robert Christie Mill. Tourism. The international business. — The open
university of Hong Kong. — 2010/ - 326 p.


https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=J.+Christopher+Holloway&text=J.+Christopher+Holloway&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Claire+Humphreys&text=Claire+Humphreys&sort=relevancerank&search-alias=books
https://www3.weforum.org/docs/WEF_TheGlobalCompetitivenessReport2020.pdf

3. The Business of Tourism/J. Christopher Holloway, Claire Humphreys.
SAGE Publications Ltd; 11th edition. 2020. 744 p
4. Fundamentals for Tourism Businesses. The essential guide to
understanding the BC tourism industry. - Destination BC. — 2013. — 41p.
5. Cullen P. Economics for hospitality management. London International
Thomson Business Press, 1997. - 245 p.

Tema 3. KoMIOHEHTHa CTPYKTypa CHUCTEMH MDKXHAPOIHOTO TYPUCTUYHOTO
Oi3Hecy: cyO’exTd, HOBI (opMU opraHizaiii B yMmMoOBax TJyioOami3aiii Ta
iHTepHanionanizamii (The component structure of the international tourism
business system: subjects, new forms of organization in the conditions of
globalization and internationalization)

1. Pounb nepkaBu y po3BUTKY MIKHAPOJIHOTO TYPUCTUYHOTO Oi3HECY

2. Jlectunaris Ta ii XapaKTepHi pUCU

3. CyyacHa THIOJOTiA TYPHUCTIB SIK CHOKHMBa4iB MDKHAPOJHUX TYPUCTHUHUX
OCITyT

4. HoBi ¢opmu OI3HECOBHUX CTPYKTYP B MIDKHAPOJHOMY TYpPH3Mi B yMOBax
MOCWJICHHST TJyio0amizamii Ta 1HTepHalllOHAi3allli CBITOBOI EKOHOMIKU

3aBaaHHs:

OL[IHUTH PpOJIb JEpKaBH (Iep>KaBHOI TMOJITUKH, HOPMATHUBHO-TIPABOBOTO
3a0e3MeUeHHsl, eP>KaBHUX YCTAHOB) y PO3BUTKY MIKHAPOJIHOTO TYPUCTUYHOTO
Oi3HeCy;

- TIpoaHaNI3yBaTH  KOHIENT  <«JIECTHHAIli(», BHUABUTH ii  KIFOYOBI
XapaKTePUCTUKH Ta CKIIAIOBI;

- ONHCAaTH HOBI TUNHU TYPHUCTIB — CIOXKMBa4diB MDKHAPOJIHUX TYPUCTUUHHX
MOCJIYT;

- OXapakTepu3yBaTH HOBI (OpMH O13HECOBUX CTPYKTYp B YMOBaX MOCHJICHHS
riobaizariii Ta iHTepHamionanizamii cBitoBoi ekoHomiku (THK, MHK, konmepHu,
CUHANKATH ). BusBuTH 0COOMMBOCTI iX QYHKITIOHYBaHHS HA Cyd4aCHOMY €TaIti

- MIAroTyBaTH 1HQOpMAIlIHI TOBIIOMJIEHHS, Mpe3eHTalli Ta BHUCTYOH 3
BKa3aHUX MUTaHb

Jlitepartypa:


https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=J.+Christopher+Holloway&text=J.+Christopher+Holloway&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Claire+Humphreys&text=Claire+Humphreys&sort=relevancerank&search-alias=books

1. Hudson S. Customer service for hospitality and tourism. Goodfelow
Publishers, 2013. - 304 p.
2. International business : a global perspective / Marios |. Katsioloudes and
Spyros Hadjidakis. 723 p.
3. List of business entities. [Enexrponnuii pecypc]. — Pexxum pocrtymy:
http://en.wikipedia.org/wiki/Types_of business_entity
4. Robert Christie Mill. Tourism. The international business. — The open
university of Hong Kong. — 2010/ - 326 p.
5. The Business of Tourism/J. Christopher Holloway, Claire Humphreys.
SAGE Publications Ltd; 11th edition. 2020. 744 p
Tema 4. CyyacHi TeHAEHIIi PO3BUTKY MIXXHAPOJHOTO TYPUCTUYHOIO Oi3HECY
(Current trends of the international tourism business development)
1. Cranmuii pO3BUTOK MIXXHAPOIHOTO TYPUCTUIHOTO Oi3HECY
2. Bruus Covid 19 na Typuctuynuii 613Hec
3. Exomorizaiiist MbDKHApOJHOTO TYPUCTHYHOTO O13HECY
4. IuHOBamiiiHICT, Ta meEpcoHiikaiis TMpolecy HaAaHHS MDKHAPOJAHHUX
TYPUCTUYHUX MOCITYT TOILIO.
3aBaaHHs:

- TpoaHaNi3yBaTH Cy4yacHl1 TEHJICHIII1 PO3BUTKY MIKHAPOAHOTO TYPUCTUYHOTO
Oi3Hecy, a came: €KOJIori3allis, IMIUIEMEHTAIllsl KOHIIEIIl CTaJloro PO3BHTKY Ta
foro mimed, aumkutamizamis, iHGopmarmsanig, BB COVID 19 Ha
TpaHchopMallil0 PUHKY, IUBEpCcHUdIKaIlid MOMUTY Ta IPOIO3UIlli, IHHOBAI[IMHICTh
PO3BHTKY Ta iH.;

- miarotyBaTH iH(oOpMaIliiiHi TOBIAOMIICHHS, TMpPE3eHTallli Ta BHUCTYIH 3a
BKa3aHUMH HaINpsSIMKaMu
Jlitepatypa:

1. International business : a global perspective / Marios I. Katsioloudes and
Spyros Hadjidakis. 723 p.

2. List of business entities. [Emextponnuii pecypc]. — Pexum moctyry:
http://en.wikipedia.org/wiki/Types_of business_entity

3. Robert Christie Mill. Tourism. The international business. — The open
university of Hong Kong. — 2010/ - 326 p.

4. The Business of Tourism/J. Christopher Holloway, Claire Humphreys.
SAGE Publications Ltd; 11th edition. 2020. 744 p


http://en.wikipedia.org/wiki/Types_of_business_entity
https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=J.+Christopher+Holloway&text=J.+Christopher+Holloway&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Claire+Humphreys&text=Claire+Humphreys&sort=relevancerank&search-alias=books
http://en.wikipedia.org/wiki/Types_of_business_entity
https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=J.+Christopher+Holloway&text=J.+Christopher+Holloway&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Claire+Humphreys&text=Claire+Humphreys&sort=relevancerank&search-alias=books

5. International trade in travel and tourism services: economic impact and
policy responses during the covid-19 crisis. [Enextponnmii pecypc]. — Pexum
nocrymy: https://www.wto.org/english/res_e/reser_e/ersd202011_e.htm

Tema 5. Oco6IMBOCTI MIKHAPOJHOTO MApPKETHUHTY B TYPUCTUUYHOMY Oi3HECY
(The features of international marketing in the tourism business)
1. TlopiBHANBHA XapakTEPUCTHKAa BHYTPIMIHHOIO Ta MDKHAPOAHOIO
MapKETUHTY;
2. MeTtoauka JOCTiKEHHS TYPUCTUYHOTO PUHKY KpaiHU-TapTHEpa
3aBJIaHHS:
-BUSIBUTH CHUIbHI Ta BIAMIHHI PUCH BHYTPIIIHBOIO Ta MIKHAPOJHOTO
MapKETUHTY;
- TOCTIIUTH TyPUCTHYHUN PUHOK KpaiHU-TIApTHEPA 32 MEBHOIO CXEMOIO;
- TIATOTYBaTH 1HQOpMaIliiHI TOBIJOMIICHHS, MpEe3eHTallli Ta BHUCTYIU 3a
BKAa3aHUMU HaIpsIMKaMH
Jlireparypa:
1. International marketing.- Edited by Yuriy Kozak , Sdawomir Smyczek —
Kiev - Katowice : CUL , 2015- 279 p.
2. Robert Christie Mill. Tourism. The international business. — The open
university of Hong Kong. — 2010/ - 326 p.
3. The Business of Tourism/J. Christopher Holloway, Claire Humphreys.
SAGE Publications Ltd; 11th edition. 2020. 744 p
Tema 6. Po3poOka cTparerii BUX0Ay HaIllOHAJIBLHUX CYO’€KTIB TYPHCTHYHOTO
0i3Hecy Ha cBitoBuii puHOK (Development of the national tourism business entry
strategy into the world market)
1. TonoBHi KpuTepii BUOOPY KpaiHU JUIsi PO3POOKU CTpaTerii po3MIMpPEHHS
TYPUCTUYHOTO O13HECY.
2. Bunu ctpateriii Mi>KHapOIHOT €KCTIaHC1T TYPUCTUYHOTO Oi3HECY.
3aBHaHHA:
- TNOpoaHali3yBaTH  30BHINIHBOEKOHOMIYHY  JISUIBHICT  TYPUCTUYHHUX

MIAMPUEMCTB SIK 3aci0 peanizailii 30BHIITHOEKOHOMIYHOTO KypCy YKpaiHu:

YUHHHUKH, O€3MeKa (3arpo3n) Ta iH.


https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=J.+Christopher+Holloway&text=J.+Christopher+Holloway&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Claire+Humphreys&text=Claire+Humphreys&sort=relevancerank&search-alias=books

- po3poOUTH MAPKETUHIOBY CTPATETil0 BUXOAY Ha CBITOBHUH pHHOK /
MDKHApOJHUN MAapKETUHIOBUH IUIaH JUIsl BITYM3HAHUX TYPUCTUUHUX MIPUEMCTB.
- MAroTyBaTH 1H(OpMaliiHI TOBIAOMIIEHHS, Mpe3eHTalli Ta BHUCTYNH 32
BKa3aHUMHU HalpsiIMKaMu
Jlireparypa:

1. Fundamentals for Tourism Businesses. The essential guide to
understanding the BC tourism industry. - Destination BC. — 2013. — 41p.

2. Verbeke A. International business strategy. Cambridge [etc.] Cambridge
University Press, 2013. — 590p.

3. Ezrachi, A. EU competition law. Oxford Hart Publishing, 2010. - 500 p.

4. https://ec.europa.eu/growth/sectors/tourism_en - Internal  Market,
Industry, Entrepreneurship and SMEs. Tourism

3.  Iluranns, 3amayi, 3aBgaHHs a00 KEHCH IS MOTOYHOTO Ta MiJICYMKOBOTO
KOHTPOJIIO 3HaHb 1 BMiHb 3/100yBayiB BUIIOi OCBITH, JUIsl KOHTPOJBHUX POOIT,
nepen0adyeHNX HaBYAIbHUM IJIAHOM, MICISAaTEeCTAlIHHOTO MOHITOPUHTY HaOyTHX
3HAHb 1 BMIHb 3 HaBYAJIbHOI JUCIIUAILIIHHI:

IlepeJiik 3aBAaHb ISl NPOBEAEHHS MiICYMKOBOTO

1. International tourism business as an economic category
2. The reasons of the international business development
3. The concept of the international business
4. Types (forms) of the international business (International trade, foreign
investment, Licensing, Franchising, Management contract)
5. Tourism as a type of economic activity
The basis of the tourism business
7. The theory of absolute advantage
8. The theory of comparative advantage
9. Factor Endowments and the Heckscher—Ohlin Theory
10. Theory of the product life cycle
11. The theory of competitive advantage.
12. Travel and Tourism Competitiveness Index (TTCI)
13. The contribution of the tourism sector to economic growth
14. The social and socio-cultural impact of tourism business
15. The host-guest relationship in tourism business
16. The environment impact of tourism business
17. The concept of the Business Environment
18. The importance of the business environment


https://ec.europa.eu/growth/sectors/tourism_en
http://reports.weforum.org/travel-and-tourism-competitiveness-report-2013/

19. Features of Business Environment.

20. Economic Environment of tourism business

21. Socio-Cultural Environment of tourism business

22. Technological Environment of tourism business

23. Ecology and Physical Environment of tourism business

24. Political Environment of tourism business

25. The types of Business Environment (Micro Environment and Macro
Environment)

26. The role of SWOT analysis in the business environment characteristics

27. The main factors of the growth of tourism business

28. Concept of Tourism as a System and its components (by Leiper)

29. General system of international tourism business and its components

30. The forms of tourism business companies in the conditions of globalization
and internationalization.

31. The role of government in the development of international tourism
business

32. The key features of the tourism destination;

33. The key questions to establish tourism business

34. Small business and entrepreneurship

35. Concepts & features of entrepreneurship

36. Entrepreneurial skills in international tourism business

37. The Most Common Forms for Starting a Business in Ukraine

38. How to start a tourism business in Ukraine

39. The modern types of tourists as consumers of tourist product

40. Current trends of the international tourism business
development (sustainable Development, Covid19 and tourism business,
ecologization, alternative tourism, innovation and creativity in tourism and
hospitality enterprises (robots, chatbots and automation, artificial intelligence),
personalization)

41. The features of international marketing in the tourism business

42. The concept of International marketing in the tourism services market

43. Preconditions of the emergence of the international marketing

44. Proactive and reactive motives towards internationalization and
international marketing

45. Main International Marketing outcomes

46. Characteristics of International Marketing

47. Principles of international market

48. Subjects of the international marketing

49. Functions of the international marketing


https://context.reverso.net/%D0%BF%D0%B5%D1%80%D0%B5%D0%B2%D0%BE%D0%B4/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/identify+key+features
https://www.tourismbeast.com/sustainable-development/
https://www.tourismbeast.com/alternative-tourism/

50. The main advantages of international marketing

51. The main points of the international marketing research

52. The main points of the Estimation of the tourist market of the partner

country

53. What is Strategic marketing

54. The essence of strategic marketing

55. What is an international marketing plan

56. Usefulness of an international marketing plan

57. Key factors for your international marketing plan

58. The minimum that any international marketing plan should include

59. Company analysis

60. Market selection. The main criteria for selecting international markets for
international tourism business

61. Analysis of the competition

62. Distribution channels

63. Action strategies in international tourism business (entry marketing
strategy)
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4. 3aBgaHHS CEMECTPOBUX €K3aMEHIB (MMCbMOBHUX 3a11KOBUX POOIT):
dopma KOHTPOJIIO — EK3aMEH.

ITpukian ek3aMeHaIiHHOro OUIEeTY:

XapkiBcbKkuil HanioHaabHMH YHiBepcuTeT iMeHi B.H. Kapasina
®dakyapTeT MIKHAPOJHUX EKOHOMIUHHMX BIJHOCUH Ta TYPUCTUYHOTO Oi13HECY
CrneuianbHicTb: Typusm
Cemectp: 1
dopma HaBYaHHS: IEHHA
PiBenb BuII0i OCBITH (OCBITHBO-KBaI(iKAIIHHUN piBeHB): Marictp

Hapuanbna aucuumiina: MikKHapoAHUM TYpUCTHUHUNA O13HEC (aHIJI. MOBOIO)

EK3AMEHAIIAHWUHA BIJIET Ne 1

1. The importance of the business environment (15 6auiB)
2. Action strategies in international tourism business (15 6aiiB)
3. Tests (10 6aimiB)

3aTBep/PKEHO Ha  3acigaHHi  Kadeapu TypUCTHYHOTO Oi3Hecy Ta
KpaiHo3HaBcTBa mpoTokoi Nel Big “26” cepmas 2021 p.

3aBimyBau Kadeapu (A. 1O. [Tapdhinenko)
ITINAC
Ex3amenarop (I1. O. Iloxnemnina)
ITINAC
[Mpukiiag TECTOBMX 3amUTaHb JUIS TPOBEJCHHS IMOTOYHOTO Ta MiJICYMKOBOTO

KOHTPOJIIO

Bapianr 1.
1. Negative environmental impacts of tourism business include which of the
following?

A. Cleaning up the environment in the destination area with volunteers
B. Increased rubbish in the destination
C. An increase in shared cultural understand between young people of
different cultures.
D. All answers are correct
E. There is no correct answer
2. A person who starts his or her own business in hope of earning a profit
A. Travel agent
B. Manufacture



C. Entrepreneur
D. All answers are correct
E. There is no correct answer
3. The definition of what concept is given: «all commercial transactions—private
and governmental—between two or more countries?»
A. international agreement
B. barter
C. direct investments
D. All answers are correct
E. There is no correct answer
4. Which of these is a factor of economic environment of international tourism
business?
A.Mobile Apps
B. Rate of Interest
C.Consumer Protection Act
D.Social Justice
E. Innovation
5. Inany market, is king and they are the organizations’ most important
micro economic factor; the reason for the existence of the firm is to satisfy their
wants and needs.
A. Customer
B. Supplier
C. Employee
D. Competitor

Jucranmiinuii kype: [omrenina I1. O. MisknapoaHuii Typuctuunmii 6izuec //
HapuanbHo-MeTonuHa mpans. - XapkiB: XHY imeni B.H. Kapazina, 2021. Pexum

nocrymy: https://moodle.karazin.ua/course/view.php?id=5046



